
FABIO MACEDO 

+1 (857) 250-8074 | fabiom97@mit.edu | https://www.linkedin.com/in/fabiomacedonaters  

EDUCATION 

MIT SLOAN SCHOOL OF MANAGEMENT Cambridge, MA 

MBA Candidate (STEM-designated), May 2028 2026 - Present 

• Product Management Club VP of Recruiting, Organizing Sloan Tech Summit 2027, LATAM Club and Sloan FC member 

• Dean’s Fellow, pursuing Product Management and Business Analytics Certificate 

• Anticipated Coursework: Product Management Lab, AI Builder Seminar, Communicating with Data 

  

UNIVERSIDAD DEL PACIFICO Lima, Peru 

BA in Business 2015 - 2020 

• Ranked in top 10 out of 139-person class for academic performance 

• Internship: PM Intern at Belcorp, assisting in the creation of a sales force training app 

• Led pro bono consulting team for mental health NGO, doubling yearly donations by improving data generation and analysis 

  

EXPERIENCE 

BEES APP, ANHEUSER-BUSCH INBEV (AB INBEV) Lima, Peru 

$1.6B annual B2B e-commerce marketplace serving >300,000 independent retailers across Peru 

Product Manager - Online Strategy 2025 - 2026 

• Released ML-driven Product Recommendation Model in partnership with Engineering, optimizing coverage vs. precision for 

>8M recommendations shown monthly; drove 7.6% YoY growth in distinct SKUs sold and 17.1% in first-time purchases 

• Spearheaded a $2.2M company-wide investment reallocation by building an LLM-driven A/B testing framework and 

roadmap to compare direct discounts against loyalty points as promotional levers 

• Redesigned loyalty program’s reward allocation logic to shift investment toward behaviors that drive incremental sales; 

secured C-Suite buy-in and grew share of investment generating incremental revenue from 74% to 85% YoY 

• Led cross-functional collaboration across Data Science, Revenue Management, and Sales to integrate competitive strategy 

data into product recommendations for the first time, contributing to a +1pp total market share gain in H1 2026 vs. H1 2025 
  

Monetization Manager 2024 - 2025 

• Created co-funding model for retailers to obtain better infrastructure by incorporating market research on unmet needs; scaled 

to 10K+ retailers, hitting all-time high monetization ($3M in 2024, +15% YoY) and $100/mo retailer income growth 

• Launched “Pay with Points” for orders at a higher points-currency conversion rate; grew monetization 18% in 2025 

• Established and executed the BEES School, a bi-weekly program training 1000+ AB InBev's sales reps on new app features 

and adoption tactics, increasing sales rep adherence to recommended use of the app by 15pp 

• Managed three direct reports through personalized growth plans, achieving a 100% promotion rate 
 

BEES Digitalization Lead 2021 - 2023 

• Defined user stories and requirements with Analytics and Design for a new feature that made loyalty rewards more visible; 

grew share of users earning rewards from 44% in 2022 to 83% in 2023 

• Implemented BEES's first third-party distribution deal, owning partner negotiation, pricing, operations model and launch 

strategy end-to-end; generated $500K GMV in year one with no existing playbook 

• Built first monetization strategy for BEES in Peru, translating partner and customer unmet needs and crafting positioning, 

partner-facing messaging and pricing; onboarded 13 companies and delivered $2.6M EBITDA in year one 
  

Global Management Trainee 2020 - 2021 

• Selected as 1 of 3 from 1,700+ applicants for AB InBev's top LDP, rotating across marketing, sales and supply chain 

• Drove the creative process behind an in-house digital content creator built to improve beer category perception, reaching 

>5M views, >1M likes and >200K followers on Instagram and TikTok within 3 months 

  

THE ADECCO GROUP Lima, Peru 

Global talent and technology advisory company, present in 60 countries  

Continuous Improvement Analyst 2019 - 2020 

• Captained 17-person team using Design Thinking for process redesign, delivering four improvements adopted company-wide 

• Reduced waiting times for >500 daily interview candidates by 20% by optimizing registration and queuing system  

  

ADDITIONAL INFORMATION 

• Skills: SQL, A/B testing, AI-assisted prototyping (Claude Code), Python (basic), Microsoft VBA 

• Language: Spanish (native) 

• Volunteer: Peruvian Debate Society: Led Model United Nations training for over 80 students, won LATAM & World debate 

championships; elected as HR Director, built data analysis system to strengthen performance reviews 

• Interests: Future certified life coach, amateur Peruvian and Italian food chef, Arsenal FC #1 fan, COD: Zombies enthusiast 


